“Please indicate how frequently you shop at Walmart.”

BEFORE Video

@ Frequently B Occasionally @ Never
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“Have you ever purchased Girl Scout cookies in the past?”

BEFORE Video

@ Yes @ No
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“Do you have any children who are currently or were previously members of Girls Scouts?”
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@ No
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“Would you consider purchasing Walmart’'s new line of cookies
which are featured in this video?”

AFTER Video
O Yes B No
54%
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members of the
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“Has this story changed your perception of Walmart?”

AFTER Video

@ Yes, | have amore negative perception of Walmart
B Yes, | have amore positive perception of Walmart

@ No change

Total
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Respondents 58%
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“lam:”

AFTER Video

@ Less likely to shop at Walmart after viewing this story
B More likely to shop at Walmart after viewing this story

@ No change

Total

n=307 70%
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